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America’s Expo for Skin Care & Spa
Mawy Fiar, Chicago, llinos

Other dates and locations to be anmounced
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promotion

Senior Brand Managor

Justine Maskess, most
recently Colorab's Salea &
Tradeshow Director hes been
promcied to Senior Brand
bansosr where she wil focus
her efforts on Colorab's
rasweat linge, the Colorab
Guatom Cosmetice brand.
“Kfa, Merkese has beean
Instrumental In growdng aur
business over the paat four
wears o the high profile retall
and salon'spe markets,” aays
Mary Swash, Colodab
Prealdent and founder,
“Extramely creative, magine-
thie and resouncaful with &
keen eye for merchandising,
Mz, Markese wil lend her
1alents to installing tha turnkey
branded line In upscale retsl
and ealon'sne markets
natiormwicde.® continues:
Swash, Ma. Maerkesa will alao
serve 85 the Colorab spokes-
pEFEOn.

o

welcome

introduction

Mational Salos Direcior

Samla Raja, moat recently the
Chicago area director for Aura
Sclence, has joined Colorleh as
Mational Salos Director. Ms,
Faja's responsiblities include
leeding Colorlab'’s sales
Initlathves and growing the
exlsting salea deperiment. e
are very plessed to heve Ma
Faja az part of the Coloriabh
team.” comments Coloraky
Preaident and founder, Mery
Swaab, “she I3 innowathe and
entrepreneural, has & grast
track recard of creating
high-functioning teams, and |
a great asset for us"”

—— P ol IM' - el

Director of Education

Liza Ryan, Colorab Director of
Education, began her ceneer in
makaup over 17 years ago. A
llcenaed esthatician, she has
sarved 85 a reglonal and
rationg makeun artist and
traimer for prestige cosmetics
companies. Her exparience
alsn led her to work as a
maksup artist for 8 photoogra-
pher and feshlon show
production company.

Mot anly ls Ma. Ryan
extramsaly talentsd In color and
makaup application, she also
Fas an uncanmy abdity 1o help
wiomen express thelr Inner
beavty in & way thal ks custom-
Ized to thelr needs. Whether
har cllant wanis to express
thelr natural besuty, create &
protessional Image or dekée [mo
couturs fashion, M=, Ryan
ligtens and offers them makeup
that fulflls their nesds.

Ms. Fiyan curently spends
the majarity of her tma
educating and tralning others in
the art of makewup and custom
blending.

Be sure to check aut her
articie, Boostimy Your Ssles, on
page 15.



Colorieh is pleased to
announce the Dirth of s
newest ine, the Colorab
Custom Cosmetics brand. “Tha
brandad Calodab (ina is
designed Tor upscak relalers
wino want to offer thelr clients &
full custom blend cosmetice
exparience. We provida you
with everything vou need to
trangiarm your oosimetics
counter into & dynamic,

businass takes a great deal of
time, affart and resowrces—a
lot ef these businesses Gimply
wizh o foous ther alfort on
bilding thair cverall business,
rathar than focugng on ong
brand within if,” stales Justing
Markngs, Sancr Brand
Direcior,

"Tha Colorah brand takes
a st off the shouldars of
tha biminess ownars by
cffaring them a turnkey
gnkution for owr cosmetics,”
Markess continues. “Colodsb
wil train you and your giaff

o e products, provice
oNgoing SUpDort and mecom-
mand succassiul saes
slrateges based on your
migrkat nichs. Merchandising
and point-of-purciass suopon
as well g2 national publicity for
thia brand ane @l provided.”

A Look at the Packaging
Colonab's new packaging
captures the essence of tha
Cinlorab exparenca, “Wa
warted b capium the creathy-
ity, the boundiess opporiuni-
lies, the beaity and the
sence of ouUr cosmetics in our

packaging,” says Swaab. “Our

& squars o miles he Colorah
phikasophy of Ihinking oulsde
i box, W use candooand
packaging whensser we
can—ihe cardboard packaging
resally lets us express oursahes
graphically in & wisy no olhe
macium can Aght now, Our
branding taam waorked
tirslessly to mamy the artistic
with the scienfific; the resull is
some of thie most inmovative
design work in cosmedics
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prominent lhrmﬂ'rm.rtlln!w.r
packaging,” continues Dal Pra.
*Cokor stirmulates the senses,
dwakens memones, creates
moads and friggens an
emoiional response,”
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For more information regarding
retaiing of the Colorab brand
in your kocation, contact
Justing Markose al 1-800-
TH0-2417 or 1-815-985-200r1,

Photos clockwise from
Compacts, Loose Powdar
Bases, Lipstick Tubes, and Lip
Cioes Pots
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Got 2 gread mikoiogy recipe o shae? Wa'd love toess | and
e just might featune [ inour et magezinsl

3-IN-1 EYESHADOW

FORMULA:

1/B L. Salurated Bhus Minsral Possdes
1/8 1. Saturated Green Minesl Fowgar
1/8 ¢ Lapis Mineral Powder

1/8 t. Gold Frost

1/2 t. Sand Frosd

Blamd weall

Best packaged ina 3 gram jer, PP2
Suggested Retail: §16.50

COLOR CORRECTOR

Thia linted green concealsr i perlect Tor Bialchy sdn. Apaly 1o
any area that sppears 100 red o piik, Gresn Color Cormeclor
heuid be apolisd afer foundalion, before translucent
powder, If uging a Minaral loundation, asply Green Calor
Cofrector firel, The parect peoduct for & Rewiess frishl

FORMLILA:

2 Lange Seoops Coverags Enhancer juse 1ha
aporopriahe cokar bo match your disnts gkin tons)

1 Srmall Beoop Mattifer

7 Pumpe Green Toner

Thie recipsa makes two nelall products,

Beet packaged in the 1/B or. jae, FA1S
Supgested Retait $18 o 2 for $30

EYE PUDDING

Ful-boded aye cream n &ny colof under the sunl
Apply with Bland & Parfact brush,

4 Lange Scoopa Mineral Powdan®rost
Bllard wall

Biesi packaged In the 148 oz jar, FAIG

Gat 8 dugl affect frorm a Single eyeshadow by uaing Saturated Color Mineral Poedars,
Saturated Colors” opacity help create this afact when mkxed with frosis, Whan applied
sallly with & lange brush (ANl Over It brush], the lroat is (he prominent coloe. Whan
eppliad with a emell brush (Dedsll Crianted Drisn) and biended inlo the eye area, the
depth of the Saiurated Color bacomas prominent. For a thind oplion, use Stuck
On ou eyalnar fixglive 1o moigten & Mo Time Ling bresn 1o creals 8 wel linee

COLORLESS MAKEUP

Haathar Cwens, cwner and master esthatician of A Positive Imags Spa, created thase Ight diffusing
profucis in response to her cients’ mauasts for coloriess makeup to even out thair skin tone and gisa tha
ilusion of smoather, mons radiant skin. Both products diminish the appearance of fine lines, clarty and
protact the skin ard ar Wrually welghtiaes, Diminigh fine Ines with thia light rafracting highdigtar,
Hydrators, bolenicals and vitaming aid in alevinting dark circles and firming the skin incluging the dolicatn
area around the eves. Apply this product 88 & true highlighter under minerad foundation or the Light
[&fusing Powder or isyaered ower these products to create mom drama. Heather's favarie techniques
include biending under the e ansa (at the ianer cormer of Bha ey, dirsctly under the kower lashes, fanned
it ta tha templa) as wal as slippling slong 1he ouler comer of the mouth end &1 the apple of the cheek,
For » more: drematic ok, kyer over makeu in strategio aroas such ps high eon tho chekcbone, the ceehar
of the kewer i and high on the brow bone. Apply Light Dilflusing Powder aver Light Refracting Highlighter
instaad of mingral foundadion or B2 A subtie kighlight ower foundation.

LIGHT-DIFFUSING POWDER FORMLUILA:

1154 1. Light Mineral Powder jusa Medium or Dark as appeopriabe)
1 t Tranglucen! Modilier Mineral Powedar

18 1 Madum Mineral Powdar

1#2 1. Moaonlighl Peard Mineral Powder

1 Bmall Booop Moonight Paar Minersl Prrsoar

1 Small Sooap Gold Frost

Ad minimeal Minessd Tanar to adjuat color 88 NACHSRARY.

Blend thomughiy

Besl packaged in a 10 Gram [gr, PFE
Sugpested Petall 845

LIGHT-REFRACTING WAKD FORMULA:

1 Lamge Scoop Moarlight Paarl Minersl Powder

& Pumps Thinnar

B Pumgs Pearl Tonar

3 Pumps Fringa Benefit

B ml Hydratar

Hagat approximately fve seconds in a dispoeabla cup, FAZE
Siir tharoughly and pour into packaging.

Besl packagad in a slvar wand applicetor, L4
Bcem Fuer: % 3-IN-1 LIP GLOSS

Create two custom coiors to combing, For messmram
impadt, maka suns the colons conirast and thal they

[make, fagie and amall greal whan bisnded

ingethern, After creating the colons, retum the o

DAILY DEFENSE 24

Raceive M Brotection at your Tacs reets
yaar-reund wilh this sl ratuesl eUnscresn with an SPF of
24, Dend Methosycirnamate and Pomegranate Extract
ara Lissd i this sunacreen to creats a bghbtweight,
ey product that is safe Tor al skin types.
Custom bend the perfect Tomua for your chent’s skin

type by adelirg Oil Contral o Hysatar b your recipe.
Apply sURscrean alone o ovar mosturizer and uncer

TeraPalation whEn Wearrg Fraseup.

FORMULA:

Mix recipe in a giass Daaker with 8 glass stirsr,

30 mil Bunscreen Addithe: [F12"

2 Dirope Tewturizer

0.5 mi Gl Cipringl ffor cllerds with ol skin) cptional

0.5 mil Hydretor (for clisnts with dry akin) cptionsl

1 Purmp Paart Toner (for a slight shimemes] optional

*Cna 4 oz batile wil make 4 retall products i
packaged ina 1 oz, bottla,

Bast packaged in 8 1 0z, pump bottle, FAZ
Suggestad Aetak: $40

qgioesas 10 he ip gloes jare to eoften. Piaca
both jars In the microasss on the outer adga
and heat o e consisiency of haney
{approximatedy 30 seconds or about half tha
fime you usually usa o mel just one bass),
Once metied, eir guckly and pour tha bases
into tha pot simukanecushy;, one on sach sida,
Wit the siraight encing krife, meake & swid in
e canter. To makea the second gloss, re-softan
thoe Exnses and gt the prooess,

Hest packaged in & lip gioss pot, LC13 or LGS
Bupgesatad Fatail $22 of 2 for $35



newproducts

S Ficwer Fowee

Sweat Tan

Hoit Shaot

Roman Holiday

Let’s Do Lunch

Pupgy Lowa

Schmooza

Celebrity Bal

PUCKER UFI
Eight new smaath, creamy lipaicks infused with Vitamin E and Jojoba

el sociha, ednse, moisturoa, and protect lips. Lipsticks add oolor
and shima o ips with conditioning benefits thal conlinus esan afer
the color 8 removed. Lipsticks ane peckagead inan exnquisie, sleck
siver mial 1uba,

GLOSS OVER
Colarksn’s new high-
shine color glosaas
pamper lips with Geen
Tea Extract amd
antinxidant YHamin E,
Ligy gloss s packaged in
a gilver cap wand
appiator

FHRESS O

Colorlab's Lixurious Mineral
Possdar Coamedics ere mads
axciushely from micronized
mrinarals, The minerals ans
faic-inae, ragrance-free, dya-es,
arel non-oomedoganic.  Thoy
pronide long-laating corvarage
with a lightwaight, natural inpk
ard leal. Their excaplional
adherenca and Cregse rasslance
will kep makoup looking fresh ol
iy, Coloriab's Minesal Goemetics
form a protaciive barer on the
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skin, which alflows the skin bo

™
treatha whis healng. WISE DISGUISE

The undercover solution for slan parfection, Lightwaighd, craanmy,

| tale-tres, Vitamin E infusad, craase-proal liguid carmoufiage hesals as i
igntans gdlark arees, eraEsses spols and evans cut skin ione. LUse alons,
undar Toundation of over Toundation to creata faw-Tree skin, Wiss
Disguise Concaaler (g formulabed with Genlipadsa CGunninghami
axtract, & potent anti-infammatory, cell enewal, and haaling agent
wilh distinct sunscreen sctivite Ceripeda Cunninghami i natie o
Ausirabe and has basn wead by the aboriginas ior burns, wounds, and
skin infactiors. Awailable in eight shades.

L 0 PRSRTTING PCIESE: AT DDC DO WY LY

(1) Dipstick, Great for samples or testers. Create custom blend
leslers o samplers—simply dip the dipstick into your meted
lipatick; lipstick will hardan Immedalely. Dipslicks are easy 1o
rnake &nd can be ussd In place of disposable brushes for 1eslers,
lLisa theen Indivicueally or stack them to create a mult-shade or
formula sampler of tester. Transtorm your leftover lipaticks info
gya-Calching sampier stacks for adfitonsl revenual Dipshicks
ciedivar twan 1o four spplications.

(2} Codorialb's Golor ID Slide Gharts for Lips, Foundation and
Minarals will assssi you in formulating all your Gustom bland
products. The shde charls provide inlormation onaech slep af
tha cusiom bDlend process coupled wilh descriplions and
functions of all the modifiers and additives. Al vertical and
horizante views of the side charts llusirate the effact of color
combinations of pure basa colors with the toners, frosts, and
rodfiers. Use these side chars as guick refarence guidas o
raka your custom blanding techmigue morm accurate and
afficaand.

(3} 3 new Flevors & Essences: Sambuca Flaver - Discover thig
gmoath, dekghtiul flavor of lcodce overayed with 8 medey of
botanicale, According 1o folidone, Sambuce & seed to inspine
romance, You be the judgs, Mimosa Flaveor - Lilt your spirits
with this refreshingly light and calming cocktall Said to have
b inventad In Pars in the 1920%, lat this excaptlonal Navore
take you fom the eandy beacheas of the French Rviera 1o the
lslends of Guadeloupe. Parigian Rose Essence - The sof
metody of Parigian Mose sings s tan mss assancs and & punc-
tuatad by cur sacned Dottom note, Bring back the memorias af thas
ciozen of roses sant by your Ioved one,

{4} Ligguid MNylons, Guarantead not to run of snag. Infussd with
Vitamin E and extracts of Calandula, Linden, Chemomile, Com-
fiower, and St John's Warl, this silky, shear, skin mourishing lotion
pampers and soothes your legs. Discover the true elegance of
riyicng with tha long lasting cormiort of Liguid Mylons. Feal free 1o
apoly anywhers you need a itle color enhancarment. All vou nasd
ko glowd B suee 1o chieck oul the “Take ovar with & Make ovar,”
and "Custom Labeiing,” aricles on page 17, (o find oul how you
CEn gl your [ago on our packEging,

(5} Tha Mascara you'll traasure thru thick and thinl Whather your
clients long for thick, ksh or naturally defined lashes, they'll love
Colorlab's vitamin and seswveed infused mascars, Smudge and
clumg-prool, this lightweight, exiremely water resstant mascea
budds smooth, siky lashes while conditioning with Viteming A, G
and E, Seaweed and Algas Exiract,

b




smoothies & glacé

Cocoa Baan Papeya Frooze
2L Lk MF
WAL 4 18 L St Frost
111 Jada WP
1AL Oy

126+ 425 Poech

Jagming Lherry Flum fandarin Nutmeg

Elack Wizt Copoa Podf Black Peppar
T Lghie

204 & Surligal ok WP

14 1, Frge Dy WP

1l L Suraiona WP

U & Arnher WP
12 1 Crywad Frost
1M L P Geoid Fromd 1M 1. Serd Fromd

Lrdanennd

fiyal Plum Fink Fir Hiarlkad Tan Aarjurnm
[WH—TI'-H 5+ 1 26 = 128 Peprie

Codme Hase (Super Frosd) B L Agpte W

1 1. scoag Cosal Frosd 141, Fink; Gl Frogd

1 &, scoof Ceppes Fios 18 L Moowight Peerl iR
1 s, 5c2op Eamel Frost

10 Pumd Pead Toner ; RECEREY ]
| 3 Purrgss Feinge Dansin ] 135 Do

1 I, sooop Gold Fost

1 . e Artber WP

1 sm. so00e Moosiight Poer] ki

Gpamins Clay
12 £ Sunsioae MY
1045, Lsghi WP
2 14 1. G ol
J2 Ty g 18 L Siver Fiost
128 4 225 4 126 Drosm
# Hiny scnopss Champagne Aot
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walk the

1., Wik Bakh Eyssfacm]

2 1, Mabaster Minawl Posder

1 Timy Sconp Tourmalng Minsel Fowdar
174 1. Pk Frosd

1 Timj Scoap Sher Frost

Ipeckape in 3 gam )

i over 538, ol mif (ea Siwpap Grush

2, Sepwend Wrap |[Syeshatiow
142 t, Medhum M Foscor
i Thry Sicomps Omyve Mingeal Powder

3 Ty Siconps Satureme Gresen hingm) Posger

142 1, Sitwer Frogi
lreckape I 3 ram 1)
ATHTGE anung S

aanly wih Socke! (p Mg brush

3. Caviar Slopdch Stick™ Fysiner
iy en Dot st ine

/alk (custom blenc)

4. Wildigwer |3 50

T ¢ Trarshcent Modter Winersl Powdar
T £ Wioonlgnt Paas Mineral Powdar

1 ¢ Toumaing Mol Fosoer

1/ ¢ Abasier Mineral Prwdat

18t + 1 Tiny Scoop Sauraed Reg Mineral Prwdar
2 Ty Brmops Laps Minerl Powdar ’
(rackage i b gram jar

SOAIGUE Bl i (5 and Take bnish

5 Granberry (Lip Giossl
(Hars Hase

12% 4+, 135 ‘Wisebemy

1 Tiew Senop Pk Frost

1 Terw Benop Fuchsia Fost
T Tew Senop Samd Seost
(packnge inwand applicator)

E Amazing Mascars (Facy
um oo o dnp and Lol auhas

1, Honaysiskia [Eysaciow

1041, Suslighi Bokd Minesa] Powder
102 1, Matxssder Miresal Powchr
feckege in 3 gram j)

A v sy anl wilf AR O ¥ st

2. Mango Pesl Ty Gl

14 Pusmies Thirnes

1100 Pumipes Pesat Tones

3 Pumpa Feinge Bessfi

1 Gemall Soong Sunight Goid Mintsal Pomdir
b Timy Sooo0s Akbeeisr Mseral Powdes
2 Tiy Som0ps Sunsinne Maeal Pomder
1 Seall Sooon Dol Frosl

1 5=al Sooon Send Frosl
{reackeanye in wered Spolcaiced

T, il with it Affoalee

1. Serenity (Fu|
114 1. Light Mineeal Powsier
174 |, Sussione Minersl Powder
104 I Sharna Frosst

[peackan in 5 peam faf)

A 1 et
Aoyl (e s Tk b

e
e =
o,

don’t mind 1!

1. Bisgua Mate Epshario)
Dpmony s a9 ovar i, Sy Wity (loan Seean beeh

. Ingod (3himmer Eyeehaiom)
v SO G B, Gl el e’ Civanind' Gren

Q 2. Jude Suade Piafe Eedado

YRR, (LR CONTIEr BT A o Snoi il Soceer
i A3 frsh

A, Bloom (el
CcoTioar; ool mah (ke and Tiko frnsh

5. High Baintenance (o=i)

6. Fom Flirt [_ip G

T. Sorbel Skelch Stick '™ Lp Lina}

. Amazing Mascan [Ha0k
k0 a0 Do isnas

autumn g 1{Z custom blena)

4, Sugar o (Lipsttk)
Cnime Baa

.0 Corg

1,0 Crimeson

8 = 28 fmch

28 Russm

75 Whin

124 Miarignid
(mackags in 2 ipsick hebes)

5, L"0range |_p Gloss)
Lip Gz Smoothio Base
24 Com

T4 Grimaon

125 Poach

175 Hussod
{mackage in wans apploston

B, Ginger Sketeh Stick™ [Lip Linm)

7. Amazing Mascara [Hock)
iy kasivos O

earth girl ..c-w-wen

1. Whesait: [Wiefie Eastaios)
Tty ang' o over i, Sl weth AN Char  bush

2. Moale [5himmer Bpaan o)

s arnend sl gy ok B and cuess),
A5 WA Iy 00 Shaoes B ael s

Wit Sockel 1 Ms st

4. Mink Skaetch Stick™ [Syeina)
e et (e e e

A, Adobe [Fis) 2
Ace 0F cheak, Enl i Hu'e Blshig s

G Lol o L [Liczicy]
B. Girle Wile Out (L Goes

Ta. Ginger Sketeh Stick™ |Lip Liner Ior ool o
Th. Twig Skebeh Stick™ [Liz Liner) for & mine seuira ip

B, Amazing Magsars [Jeck/ B
o Baer ooy

Do you have a look that kilisT Send In a face chart with 8 description of products, ingredients listing, &nd application techniques,

dO {ready-to-wenar)

If ealected, Colodab will showcass your ook Send looks 1o Colordab Magazine, 1112 Sth Avenue, Rochdond, IL 61104,

11
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@m. formining, and vintage are the thres wonds you
rimacl 0 know far thi fall seascn, Usban slrest loaks ar oul the

- doorand alegant vintage looks reminiscant of the 30's throwgh

the 50's paint 4 picture of sell-assused glamour and farmininity.
Whila Engerie looks siill Bngar, designars, for the mast part,
have you covared this fall with lowar hamlines and highs: neck
lines, An amphasis on the walst & played out with pancil skirts,
Full skirts with fithed ekeds, namon drasses and 1hsn waist
cinching bolts,

Valvit, chiffon, susde, cashmans, ant salln aro mixed and
matchnd in traditsonal and unusual bul sophsticated combina-
tions. Twsed is back in bokd colors and prints as well s big
phasd prints. Big and chunky kit swarbars wars contrastied by
prim swodater sots, Cropped panis are still going strong, bt for
the mast par, the kook Tor pants is sleex and short while skirts
ara full o tted and dafinitely pleated. The pancil skirt won't be
going anmywhens as it mmains a constant wardrobs e,

Broochns and bows are the favorite accents for designars
this fall. Jewsss are everywhare: from front closunss to callars,
cuffs; and belts, Tha Lowis Vistton collection showed bows at
the hemy, shauldern, midil, and tind in the back of skirts.

Throw away the paak and g0 gel some mink, Ths sedson
tho fer was fiying on the catwalk (coats, jackats, capes, you
narma i), Brightly dyed or natural colors, fur was boih whimsi-
cial and sophisticatod, Whather i1"s faux or not, fur added
nlaganca to everyihing from avening gowns to jeans,

Anything worth doing is waorth owerdoing; sensible is not
one of this autumn’s themes far outerwear. Coats are covared
in jawals, trimmed with fus, and owvardasd with sxiravagani
ormbrosdony or ko,

Hests raign. Round toad shoes have ovecomes the supar
paint af lale. Exclic skek, strappy Beels, barodgque prirds, and
nmbroidary are some of the decosations used for this season's
shoas, Hisls range from sfilefio 1o wodge and avan slightly
ohunky and high. MetafSios are pogular with degsigners like DRG

and Bache, Bools are knea kigh and higher for skirts and ankis
high fer pants, All e shoes, including the cocasional lat am
slim bn kaaping with the silhoustte of the season.

Handbags made of axolic skins, chunky siraps of bead and
chain, lively prinks and avon sweator pattars aro popular this
fall. The chain kandle bags by Vuition, Dior, Gueci, and DRG
soni 1o b in high demand,

This season's colors for maken an sarthy and nautral
Foous on the ayes; heavy shadows, metalics, browns, and
shimmers. Lips ranga in valee from pale pinks to deap reds.
Brush on tha biush for the rosy-cheek look, For moss makaeup
lips, chiack out Mix |f Up With Maurer on pagae 14,

Dia's: Fur Snrug, The Bow, The Cardigan, Exotle Sking,
The Brooch, Estets Vintage, Plieated Skire, Scarf Ted
Bliowsa, Big Piaids, Purples, Round Toas
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Romance i back! Directly from the heat of spring and summer
comes the breesy chill of fall Ths look will certainly light a firg and
cAusE some megor cudding 10 keap vou wamrm.,  The make-up s in
50 focus, with clean lnes and diffusad adges,

Farfacting the camvas for painting will take tha most time and
patianca, | is abvays mom dificul 1o create a fawiess yet naturs
looking skintone, Simply specking on encugh Soundation 10 ook
gien 2 much easiar. With a mone sophisticated cosmeatic congumer
than aver bafore, vou'd better choosa the figt scenano,

Liza tha foermuias [ given vou (right) 1o craate a foundstion
with full pigment yat sheer texiurg. Lisa your judgmant with
Bddithms; Pead Toner can be nica,

After creating the foundation, apely & sheer coat with & damp
flocked sponge. Prass the lquid into the face, and then blend with
& dry cosmaltic sponge. Contlnug to concaal ames of Nead with 8

Halo Eye Glaze (1) Baaujcfais Skatch Stick™ (3)
10 pumps Pearl Toner
1 large scoop Champagre Frost Gold Nuggat Fail

With a Tt paddia brush, placs |
wnall armount of foll wiSck on ou

1 large scoop Send Frost
1 iy sooop Brorem Frost

3 tiny ecoops Transucan| 1o the mickdla of the i Teper softty
hdccifinr bireral Posdar o the inmar cormer of tha e
1 tirwy ecoog Matifar
Eml-wmﬂ]
Aubergine Minaral Shadow (2) G
14 Butier Hase
12 1. Tourmaling Mineral Powdar 25 Wl

12 1. Amelirgst Mineral Posader

1 small scoop Gamet Frost

2 tiny ec00pe Alabestar Minaral B

1 finy sooop Saturiried Blua Mineral P
1 By eonog Beores Frog!

1 tiry ecoop Sienna Froal
1 tiny sooop Games Frost

pressing or slippling mation,
allowing the pigment o build,
Dnly use Coverage Enhancer
whan absclutely necessary,

Thi brow = dafined bl
soft. Uising short, hair like
shrokas apply 1he approprista
Skptch Shok™ or brow wa fo
fil in Sparsenass or holas.
Aoy Halo Eye Ghaze fom fhe
back of wour hand, (A Body
tarnperature, praduds blend
mich mome rasdly). Line the
arlling aye with e Bgaupclaes
aketch Shok™ and diffuss with
the spongs tio, Apply
Avtaring @ Shdow draclhy
v the pencil and bland wih
Colodabs Dividie & Coarrbour
brush,

Remambaring 1o anply a
viary &l arnound of tha
shadonw bo @ Croass Byl -
bland at tha brow bone on the
autar 153 of the ey,

Plarty of mascara o ash
anhancoment false ashes)
should be applied, Afer doing
1 top Behes, GO tha tips,
This keaps Rt black dots of
YOUF S

Tha bips ae defmed vwith &
orush, no pancl, Suganed Lip
aon & appled on top of tha
cheekbone 45 well &5 tha s
Eirpbathan Crame Blush 5
used mom as cortour than a5
biush, Cerndar your pERoerment
undiar the cheskbons and
bland upwands towand e
.

Appy naar Mascara and
i ass than 30 romubes your
i will ook fbadous. Fora
mahura clonl, adjust ha
shadkes with kass frost and Pz
up tha i color with tha
Beaujoiais penci. | recanthy did

Elizsisathan Créena Chaalk [5)
Grirmia Lip Biasa

375 Peach

376 & A7E Winabamy

25 ¥ihila

2 Maganta

25 Broran

A 1 smal scoop of Botaniaal
Crame Complax: fadip in 8l and)

thiss ook 0 & Sixdy-year young
baauty, Her husband said ha
fiall in lowe all over again

Tirm Maurer,
Caoloriab Naiional Makeup Arist

FOR PERFECT LOOKING SKIN
comarg 1/2 Qil-Frea and 172
Matte foundaton Dases:
Qily Skin

15 ml Matte basa

15 mi Oi-Free basa

1 Small Scoop Matiifier
O Control - (8 resdod)
& Purmnps Thinner :
Tonars (a8 needed)
Mormal or Combo Skin
10 ml Matte basa

20l Oil-Friva bass
Hydrator or Tesdurize (AS
nescked

8 Pumps Thinner
Toners fas neaded)

Diry Skin

10 ml CHi-Froa basa

10 mi Erriched basa

10 ml Mette basa
Hiydrator {as nesded)

1 Purnp Frings Benafit
10 Purmips Trerne
Tonars (aa needed)

YOUR

BOOSTING

By Lisa Ryan, Direcior of Education

Seling Colorlsn Gustom Cosmatica B en excellent way 1o
boost sales in your busoess, Customized, naturally basod
coemetica created especially for eech of your clienia’ neede...
whisl mon could your cianl ask bar? IF they are noll awarg al your
uniqua product offering, the answer i3 your competitoe's producta.
Mo’ oy i caplurg pour clienls” atlenlion and makd (ha saleo? A
fewss Bimple atepe can make a huge mpact.

Whao is Your Competition? In ordor (0 compale agans ywour
competiora, you first need to identify who they are. Mosl salons
and spes assume this compotilon iS5 alber Seonds and Spas R
thes erea. However, If you pesk into your clients’ mekeup bags,
Uz majority al Their proclucls will be rom e ocal rmal, particu-
lerly from department stores. This is youwr main compatition|

Adopt Your Compatition's Strategy (Location, Location,
Locatlon) Have you evar noticed that department stores have
Ui itdboiun in hie vory ol af (g slome? Makoup s localed hong
beceusa it genarates the higheat ealee dollare per equame fool
over &l other merchandse, Tums ool thal most woman will
imputse buy makewp whan shopping at tha mall—this B no
pccicent, They walk by the makoup an thor way into and aut of
the atore. Many =alons and spes put thelr makeup In the back of
thi business in a privabo room which has low visbilly and which
reduces potantial esles,

Try casbomn blending in thi front of your ssion o grab your
clanis' attention. Custom blending B excling and engaging
—ivaryong loves 1o walch a doemo or makeup appoinirmon
undenway. Thia viskiity goes a long way fowards genereting
inbgrasl inoyour prodecits and hdpng you book now mskougp
Appointments.

Paint-of-Purchase Promotions I wou don'l Fave the space
to cusmtom blend near the front (and evan i you do), be sure to
hava a promational makeup item dispéayed at all fimes at the
point-of-purchess to encourage impulse buye. se & varety of
promotions—tinty can b soasonal, hobkdiy, discounts or gift wilh
purchesa. Be sure to change your point-of-purchase promotion
rrscaritidy b0 maintan your chonts’ merest. Department stones have
enjoyed enormMOoUs succass with these promaotions.

Eventing Anothor wy (0 Doost makoup sales iS5 evanling
—your competition does thés on a regular basis, Eventing la whera
yous oot & spoecial ovont, usualy around Sorme thom, 10 show-
casa your products. You could crests an evant at the baginning of
oach Soason to Showcase the Season's color frends and thon
adapt tham {custom bland them) for your cliemts. Other evants
maght #focus on Mother's Day, Valaninge's Day, ano of tha many
winter holideys, maother/daughter day, graduations, etc. Whatever
o eant, make sun it B @il b vour dion ok,

x‘!'._,-'-’
x
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o))
L
.
w

e—

To meximize your event
sscoRss, imvite your besl
chente firet and fill i any
eudra Spols with rarmaining
chente and walk-ing. Make
e all tha details of your
evernt are well planned and
axpcubed 10 enSura SUGCEnss.
Regular evants can incresse
yiar makeupn sales  whils
gisc crealing & ssmas of
community for vour clants.
This “community® foaters
incrgased customer loyalty
gnd bDoosts your makeup
salas and salas i othar parts
of your business &5 well

Ty diriv Salas at yoor vant, create spaecal incanthvas 1o buy,
Some succeasful incentivea inclede discownts, monsy sawved
whan a cadain pumber of products are purchased or dollss
gmount |e spent, and gift with purchese, which hes proven
anormoushy Suctessiul with dapartment stong brands,

By adopting and adapting your compstition's atretegy, you too
Gl anjoy S0anng Cosmetics sakes,

Lisa's Makeup Tips:
Soft Focus Eyes

FOr WOImen With matun anckor
iy kin nd the eyes, apply
matte sh vs in & light and
medim hem create an

Tima Pinch
When in a pinch fior time, 1
four producis will save you:
» pineral Powedar

—fanesh on as

i Toundation al

over the face and eves
s Minera Powder blush—bilend
on e chesks and dust on he

saft fiocis

Soft Focus Lips
For women with fine lnss an
wr fips ama linad
= W escara-—finish aff

iminien the look of ing Enes.

reacly to go
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How long have you been in buslnese?

| stariad Balled In 1998 after & five yaar stint as & National
Makaup Artist for Benefit Cosrmatics.

How long have you used Golorlab products?

I have been using Colorah for gbout 3 years.

What prompted you to use Coloriab?

A5 a makeup artist, | love a challenge and | love creating naw
meksup, 20 | knaw | would have to custom blend. | also have a
regponsnlity fo ghve my clents the beat products, Coloriab
dllows e 1o Wl al those nesds,

When | found Coloriab, | was customn blending alimmady, bt |
wias looking for a higher quality makeup that wowld set me apart
fram the competition &nd fill my customers' needs b=tter. The
qualty of the makeup s amazing and the total Texibiiy of the
syslems lets me really get oreative with colors and lextures—my
clients ebsohutaly love it
What do your customers ook for when buying makeup?

By customers tend 1o be upacale; they ane looking Tor high-end,
high uality makaup that makeas tharm ook their best inoa natural
way.

How do you get theam to try Golordab?

First of g, | ave @ lrge cosmelics counter in tha irant of the
sakan. This s s0 impartast—1 am the first person they sae when
they walk in. We usually have two makeup artists working at the
counter—peaple are st o amazed whean they waich ug custom
e,

it's not hard to sell Colorlab, | paint them a varbal picture of
what the cosmatics wil do for them—how they will look and fesl.
“They are going to make you look more beautiul, more netural,
younger—your skin will glow,” | talk aboul the SPF and how 1wl
protect their skin...and than | custam blend the cosmatics for
them. When they sea how flawiess they kook, they want to buy
ewerything and they are hooked.

Doas your business coma from walk-ins or schadulad
appointmanis?

it regly comes from bioth. | am pretty busy ao | often heve
hack-to-back appointments acheduled, but when & walk-In
approaches the counter | 1ry 10 011 them in Somehow—you never
want to furm away a customar.

How do you manage to serve everyone?

H | &m ungvaliable, | have a second makewn artlet working with
e wWind can handl the vamow and creste the products. | hasve
a bestar bar sl up 50 that alients can try out colors and tasbures,
My counter accommodates & lot of customera, | they have tima
i wialt, they will st pull up a stodd and fain the “party®"—we heve
S0 maach Tun al the counter 1S realy like ong big party.

i they can™t walt, often they can give me some color and textune
direction and | will create the produect for them and either send i

SUCCESS
S [ORIES

An Imendess with Stephania Manna, Professional Makeup Artist and
Crwmar of Belac Cosrmatics,

o therm or heve them plek it up, whichevear suits them—it's
“orders 1o go”. | have makeup arlists &t the counter 5 days a
wioek, Whon we'ng nol ihond, olge stall Gan holp customens
place thar "ordars to go® and wa can have ther products ready
within 24 hours. Customers can elso cell ther crdera in aheed of
tirme If they want a redill or want ws 10 week ther cosmatics to
accommodale thair changing skin needs or tho changing ssason,
I have mamy repeat customars that | know wary well [and wa keap
great recorda of thelr products) so | know what they sns looking
for.

Do you use other stalf to halp you selly

Absclutely. Basides having tham taks orders for "onders 1o go®,
otfer staff ke the estheticiana and brow speclalists wil talk up
e products. Alter a facial, the esthatician will recommend a
face powder as it wil not dog pores.  After a brow sanrvice, the
spaciakst will recommesnd a brow powadsr (o fill in any amgty
apaces and give them & natural ook,

I ke sure thet all the stall wears Colorgh makeup—ihe
racaptionist, tha styists, esthalician, bedw spacialists. | giva
tharm all discounts, Gustomars ask tham whees they got their
products—it Is & great form of advertiaing.

How do you compeate against the major cosmelics compa-
ninsT

Onca my customars saa what Colorab can do for them it creates
gtrong customer loyaity; the compatition 2 not realy an issue. |
can make them sy color and texiure they wanl. | can color
match discontinued shades or matsh the Goor 1o outfits, Marm
tirmeas, woman wil bring in fashion magazines and ask me to
match the products.

Why do you think they ask you to color match rather than
buying the products shown in the magazines?

They know that the product quality [sn't abways going to be thare
and that it won't be teilorad to them. One departmant atons beand
in particuiar tands 10 have Epslicks tnat are oo dey 1oF My
cliants=—it"5 assy for ma to duplicate the color and give them tha
moisture they nesd. Cftan tha color in the magazins also neads
asome tweaking to really bring out my cllants’ tree glamaour. They
know | can customize arything they want

In addition to having your cosmetios counter up front,
cross marketing with other staff, and creating your tester bar,
are there other things you do to promote your buskness?
fag, | do g bunch of things. | do profassional makeup partas
whira a client brings six to twalve pecpls ([and | Being in anather
e oF two makeup artists) to the salcon, Whosver beings in the
cthers gets a gift certficats for her efforts. | aleo gve fres product
incantives whan someans relers & cartesn nurmbar of new
customers, | do ssasonal promodions Bke Duy-ana-gal-ana-frea
cr 0% off—whatevar makes sanse,

My business kas grown Tremendously just by wond-of-mouth,
| do makeup lor Lesie Grlith, an anchor on Fox News 2 [Bay
Area—hal was compistely through ward af mouth, My cusiom-
&5 falk 1o thedr plastic surgeons and now | have plastic Sungeons
calling e and relerring thair patients 19 me. | have &850 baan
sk 1o write The seasonal mskeup colurmn 1or U newssaper
here which was Tormerly done by MAL
Why do you think word-of-mouth has bean so strong for
your businessy
| lowe what | do—and | lowe that Ciolorisi allows me to be se
oreative &5 | want 1o be, I you eally hae 8 passion [of your
worlk, it shows through. Az 8 makeup artist, it B my job 1o halp
clients look their bes—whaliser that means Tor them, 1T is 5o
gretifying to be able to create the products myaalf to fit thelr
speacific nesds and desnes,

How do you price your products?

My cosmetics are nol cheap, My lipsticks and eveshadows ang
£20. When you price your products, you can't sall yoursslf short.
These ane gresl products and you b 1o make sure you
compenaate youresif for the time and enengy you put into your
business. My prices have never been an ssue with my clients.
What advice would you give to those who are just starting
out with Colorab custom blanding?

Teke advaniage of Coloria's training end support. than practics,
practioe, practice, You really nesd 1o work e system 1o gel to
kmowy (. After that, hawve fun with t—the sky's the limit. | see =0
ANy makeup afists who ane 5o sarlous—1thes showld b fun tor
you and your clients. And be sure not to sell youwrsalf or your
products short, customers will alwans pay for whit is great,

Custom Labeling

Coloab's custom labels offer b Rexdble and inexpensve altermnative 1o hol stamping and scresning lor
kogo and product information application on your products, I you want 1o private labal your own
packaging, labels are B great way o give your product an exciting image.  Colkorlab can create and
produce labels iIn minmum guantities of 72 (per |ebed slze), versus minimum guantities of 144 for hot
starmping/screening, Labels can b printed with single or multiple colors allowing graat Tlesdbility and
creafivity in vour design, Labes can be placed on virlualy any packaging surface. For pricing and mons

informiation about Colodab's Bbeing sendoe call 1-800-780-2417.

Sorme things 1o know about cusiom abakng.,.

» Custom labels are made of high-quatty, waler-proof vimyl,

» Almoat sny color can be produced through 8 4-color process,

= | abeis can be custom out to accomodate many surfacas
and desgns however, complex culs can become dificul o
apphy

® In orcler Tor 3 logo or design 1o be used as & tabal, the artwork
st be sent o graphice@colorabeoametics.com as an BPS
Adoba I[kestrator file.

= Any Tonts that ame 1o be used on a labal must ba comented o
outlings and the orignal loni should acoompany the arbaork.

& All artwork es muest be approved o production by Coloak,

» Some desigra work better on cartain pleces of packaging than
others. Some logo designs may need modifications or different
varsions o accomodate a wice range of packaging shyles and
B

® Aftar an orded hag Deen paced 1or label production, an
Anprovel Form contalning mochkups of lahels snd thelr plecament
on desired packaging, wil be emaled toyou for your approval.
Onca approved your order will ba complated,

= Coloiab's Craalive Departmant can el you desicgn your
lael as well 83 angwer your cuastions concerning this issue
1-800-a0-2417.

Take Over with a Makeover

Face !, Stuck on You, Liguid Mylors and Frings Benafit ans
getting makaovers 2o that you can take ower with your kogo,
Thesea popular rsady-to-waer iterms have a new |abel, sllow-
ing you 1o custom |ebal the packaging with your dwn design
ar logo. The labels inchuda the prodwct name, description,
applcation direciions, ingredients and net weight:
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